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What's new | INSIGHT

NEWS IN BRIEF

Michelin stars for London
Michelin Guide Lormdon 2008 has
awarded starsto 45 of the city's
restaurants, up twoon last year,
They include La Trompette, Wild
Honey, Hibiscus, Rhodes W1and
Quilon s visitfomdor oo

(Seepss for London report)

Trioof hxury hotels for Peru
Cazenove 8 Loyd Is unvedling
three luxury hotelsin Peru: the
flnating 12-suite MV Aquain
thenorthern Amazon; 18-suite
Titilaka, Chucito, opens inMay on
Lake Titicaca; and Casa Andina
Private Collection has opened
inArequipa wwwcaziovd com

Swiss has opened an airside First
Class Lounge, airpoerl bicket office
and First Class check-inlounge at
Zurich Alrport. wwwswisscom

Qatarrampsup China flights
Qatar Airways will operats
fourflights aweek non-stop to
Guangzhou, China, from 31 March,
wilh 24 Business Classseals,
Afifthweekly service will launch
in May, www.golarainvays.com

Rainforest tour firmexpands
Reaf and Rainforest Tours has
expanded its Taillor-Made
programme with new itineraries
across Africa, S Americaand

S East Asia, and the Indian
sub-continent.

Wi reefondroinforest cow

ACE study tour options
ACE Study Tours' 2008 oplions
include Leonard Bernsteinin
New York, from 13-22 October,
Artand Gastronomy of Tuscany,
1-8 September; Bhutan,

19 October-2 November and
Pacific Islands, 5-26 August.
s icesiuours. ook

Flight services launch
Resorthoppa has launched
sarvicesin Tunisiaand The
ATores. waw resirhanm com
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. ' The latest information about what's-’ﬁabpéning in the

Kenyan bookings recover

Despite significant cancellations due to the political problems, confidence appears to be returning

The luxury travel trade expressed support for Kenya
asadestination after the FCO adjusted itsadvice (at the
time ofgoing to press ) against non-essential travel 1o

coverspecilic nqgionsonly.

Hayes & Jarvisstopped selling the destination far
abrief period, but resumed following revised advice.

Some 3 per cent of bookings were
cancelled for summer 2008, said
Stephen Marshall, productand
contracts manager for Hayes & Jarvis,
with clients rebooking loa variety of
destinations. "Now weareall guns
blazing forall departure dates,” he
said, butadded: T think Kenya will
probably rakeawhile o recover.”

tzara Gharagozlou, directorof
Ultimate Safaris & Islands, said clients
who had booked and “decided to wait
and see” had now chosen to travel,

Kenyacame fourth in Kuoni'slist
of top long-haul destinations 2007
{ see p7}, while sales for January 2008
maved it down tojust seventh place.
The tour operator said it was now
busimess as uswal, but predicted it
could take up 1o six months to rebuild
consumer confidence,

Dominic Grammaticas, finance
directaraf The Governors Camp
Callection, said January occupancies

for its Kenyan propertis were down, but bookings
fior Felsruary were expected tabe normal.
Cox & Kings reported just twa per centofhookings

wereaffected in January. Africa product manager

- I Kenya's main luxury
tourism areas: coastal

Lowise Stanion said: " [ think the quality of the safari
experience offered in thisestablished destination

will mean people will be drawn back,
despite the political problems, We were
making bookings for Kenya during,
early January for travelinautumn
3008, Perhapsour clients are more
adventurousand better informed
about the wssues. They understand
thearcasallected arelocalised,”

Cheli & Peacock reported some
cancellations for January, with 20 per
cent of Febriary bookings falling
through. However, summer bookings
areintact, and its Samburu Saruni
lodgessetiolaunchin Junc,

The Kenyan TB believes the long-
tepmeffect on travel will be limited,
“Toensure the luxury market
continues tovisit Kenyaand that the
UK remains the higgestinbound
market, the TBhas planned agent fam
trips, ad campaigns, agent roadshows
und touroperator partnecships," said
Angie Meddins, salesund marketing
director, Kenya Tourist Board LTK.



